
Stereotypes

reinforcing identity



Media stereotypes are used by the 

advertising, entertainment and news 

industries to appeal to as wide an audience 

as possible.   

Stereotypes act like codes that give 

audiences a quick, common understanding 

of a person or group of people—usually 

relating to their class, ethnicity or race, 

gender, sexual orientation, social role or 

occupation



Stereotypes can be problematic.

They can:

�reduce a wide range of differences in people to 

simplistic categorizations

�transform assumptions about particular groups of 

people into "realities”

�be used to justify the position of those in power

�perpetuate social prejudice and inequality

More often than not, the groups being stereotyped 

have little to say about how they are represented.



What messages does the media convey about gender in our society?





Coffee anyone?



What assumptions were made about 

women in this commercial?



What is valued here?



Sexualisation of women





Women in sport?



What about the way we view men and 

masculinity?



What about men and drinking?





Real men drink beer…









Your final assessment task:

Research and prepare a 5-7 minute presentation 

about stereotypes in contemporary society.  

Presentations must be delivered as a randomly 

nominated time during week 8

No extensions can be given 



Topics

• Gender

• Ethnic Minorities

• White Privilege

• Indigenous people

• Gay and Lesbian people

• Youth culture

• Persons with disabilities


